
U S ER  G U I D E     PLANNING          SCREENING TOOLKIT          OUTREACH    



AB O U T  T HE  F I LM

Meet Mica, a classic young teen. Enthusiastic. Idealistic.  
Passionate about baseball. At 13, he is studying for his Bar 
Mitzvah, the Jewish coming-of-age ritual. He takes to heart his 
Rabbi’s requirement for tikkun olam, the adult responsibility to 
help “heal the world.” Imagining himself  a savior of  sorts, he  
launches a grand plan to send baseballs to Cuba, a country  
with a mysterious pull. He knows only that Cubans lack  
resources and love baseball like he does — and that Cuba  
saved his grandpa’s life. 

At age seven, Mica’s Grandpa Herb fled Europe with his mother, 
when his own father was sent to Auschwitz. Intending to join 
relatives in New York, they were unexpectedly sidetracked to Cuba 
when the U.S. sealed its borders after Pearl Harbor was bombed. 
Luckily, theirs was not the fate of  the infamous ship, St. Louis, 
which was sent back to Nazi Europe. Cuba offered refuge, and 
Herb spent the early 1940s in Havana. Late in 1943, Herb and 
his mother were granted visas and found their way to New York. 

Nearly 70 years later, Mica wants to repay the debt.
Enthusiastically collecting bats, mitts and balls, he never 
considers that his good intentions might not be enough to 
accomplish his goal.

HAVANA CURVEBALL affords the unusual pleasure of  observing 
a child growing up, both physically and emotionally. As Mica 
shifts from high-pitched boy to broad-shouldered young man, 
he squares off  against the complex challenges of  the adult 
world. The simple act of  giving, which drove his idealism at 
age 13, seems elusive as he faces obstacles the U.S. embargo 
throws in his way. He must decide how far to follow his dream. 
Researching, writing letters, imploring his senator, meeting Cuba 
activists and an attorney, trying to make sense of  a high school 
history lecture and his grandpa’s own resistance, Mica wonders if  
the whole enterprise is even possible, let alone worth it. 

After two years of  twists and turns, he finally boards a plane to 
Havana with his parents, 200 pounds of  baseball gear, and all the 
hopes, expectations, and worries of  family, friends, and history 
in tow. Imagining he is finally in the home stretch, his experience 
in Cuba will transform his sense of  self, and pose the profound 
question: “Does what I do matter?” 

www.havanacurveball.info
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This toolkit is designed to facilitate a successful screening. It 
offers ideas for clarifying your goals for the event, planning 
logistics, and stimulating meaningful and productive follow-up 
discussions and activities.   

Community screenings require an organizational or education-
licensed DVD with Public Performance Rights, or a screening 
rental license. For more details and to link to a Community-
Licensed DVD, visit the HAVANA CURVEBALL website’s Host-a- 
Screening page: http://www.havanacurveball.info/host-a-
screening. 

Along with links for acquiring an exhibit copy of  the film, you’ll 
find downloadable tools for publicizing your event: 

 •  Press Kit

 •  Customizable press release

 •  Links to photos

 •  Customizable mini-poster

 •  Sample social media posts

 •  Email flyer

 •  TAKE ACTION handout

 
 

 

S CREEN I N G  T O O LK I T

And for educators, a downloadable:

 •  Grade 6-12 Curriculum

 •  Discussion guide for Jewish Educators

 •  Guide for using HAVANA CURVEBALL to launch a   
  youth-led community service project

 •  Links to educational resources 
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Here  are  s ome  i d ea s :
• Educate families in your community,  
 synagogue or faith-based group about  
 the value of  service opportunities to  
 youth. 

•  Inspire activism: Motivate viewers  
 to get involved in local, national or  
 international service.

• Launch a community service project:  
 Use HAVANA CURVEBALL to inspire a  
 group or class effort.

• Deepen understanding of  service and  
 charity: Help your group or class  
 members think about who benefits from  
 service work and how?  

• Showcase service work: Screen the film  
 as the kickoff  to a “Service Fair” that  
 highlights the volunteer/service work of   
 young people in your group, school, or  
 community.

I D E N T I F Y  s Creen i n g  G O A L S

 • Create opportunities for intergenerational  
  connection: Jump start an intergenerational  
  storytelling or oral history project.  

 • Educate parents, students and community  
  members about the relationship between  
  the U.S.and Cuba or the Cuban Jewish  
  Community.

 • Fundraise for your organization or group:  
  See details at http://www.havanacurveball. 
  info/host-a-screening.

Why are you 

screening HAVANA 

CURVEBALL?  

How can it  

benefit and  

support your 

school ,  group,  

or organizat ion?
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Once you have defined your target audience and goals, begin planning your event. This checklist can serve as a guide.  

A T  L E A S T  6  WEEKS  PR I OR

P l a n n i n g :  C H E CK L I S T

• Book the date and venue for your screening. Consider 
hosting at a local theater at no cost to you or in your own 
community space (details at http://www.havanacurveball.
info/host-a-screening).

• Identify volunteers to help with publicity, panelist 
coordination, reception planning, etc.

• Broaden your event’s impact by inviting other groups to 
partner as co-sponsors. 

• Invite speakers (including the filmmakers), panelists, and 
moderator (if  applicable). 

• Determine if  and how you will handle ticketing.

• Send press release for public events to local media,blogs 
and community calendars (customizable version at  
www.havanacurveball.info/host-a-screening).

• Order postcards or full-size posters to promote your event 
by contacting havanacurveball@patchworksfilms.net.

• Contact the filmmakers, for fees and details, if  you’d like 
them to participate in your event via Skype (requires wifi in 
your screening venue), or in person, at havanacurveball@
patchworksfilms.net.
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3 - 4  WEEKS  PR I OR
• Create your own eblast using the downloadable email flyer. 

Send a “save-the-date” eblast to your list.

• Make a Facebook event. Invite your constituents and networks.

• Customize the downloadable mini-poster with your screening 
information. Hang it where your target audience spends time: 
school or organization bulletin boards, cafes, public libraries, 
community bulletin boards, etc.

• Confirm equipment for screening the DVD. You’ll need a player 
and a large TV, or a projector screen, and sound system. Tugg 
handles arrangements for screenings in theaters.

• Announce your screening on social media (using sample social 
media posts as a guide).

• Secure food for reception, if  you will have one.

• Draft agenda and vet with co-sponsoring partners. 

2  WEEKS  PR I OR
• Resend email blast to your target audience. Use email flyer 

template as a start (http://www.havanacurveball.info/host-
a-screening), or create your own using information from our 
press kit and downloadable photos. We suggest sending one 
announcement two weeks before your event and another several 
days prior. 

• Continue posting to social media.

S EVERA L  D A Y S  PR I OR
• Test your projection system to make sure everything is working 

correctly. Be sure that the screen is high enough so that 
everyone can read the subtitles!

• Send third round of  email blasts. 

• Post again to social media.

• Finalize agenda. Make sure you leave adequate time for 
questions and discussion.

• Copy handouts, including literature from your organization  
or co-sponsors and the downloadable TAKE ACTION handout.

P LA N N I N G :  L O G I S T I C S
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The most  

powerful  

moment for  

a f ilm is  

r ight when  

the l ights  

come up after  

a screening . 

• Ask guests to join your email list and pass  
out appropriate materials (which could include  
a HAVANA CURVEBALL TAKE ACTION handout).

• Thank your partners or co-sponsors in your  
opening remarks.

• Consider reading the letter from the directors  
to the audience before the film.

• Take photos to share on your social media.  
Please hashtag with #havanacurveball and 
#curveballstories and let us know about  
your event. We can repost to increase  
your event’s impact.

• Encourage participants to join the  
conversation on the HAVANA CURVEBALL  
Facebook page and Twitter and Instagram 
stream. Invite your audience to share  
their thoughts and experiences using  
the #curveballstories hashtag. The  
filmmakers will respond online.

• Remind your audience they can stay  
informed about events and opportunities  
related to HAVANA CURVEBALL by  
joining our email list or connecting on  
social media.  
 
 
 

   

 

 

A T  T HE  E VE N T

QUESTIONS, FEEDBACK OR CONCERNS? 
Email the filmmakers at: havanacurveball@patchworksfilms.net.

  D I S C U S S  T HE  F I LM
   Use the time right after the film ends strategically.   
    Post-screening discussion gives you an opportunity  
    to address questions and motivate the audience to   
     get involved, consider a point of  view, or take action.  
     If  appropriate, send a follow up email to your  
     audience emphasizing key actions and goals. 

  A F T ER  T HE  E VE N T
    Please take a moment to fill out our brief   
    follow up survey. Your feedback is very  
    important to improving our efforts and the impact  
    of  the film.

T HA NKS  F OR  HE L P I N G  U S  REA L I Z E  O UR  V I S I O N .
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Here are some ideas to draw people to a screening and engage 
them once they are there.  

• Speakers: Invite a speaker or panelists, who can attract your 
target audience and deepen their experience by addressing 
key themes in the film, such as: community service, 
U.S.-Cuba relations, Holocaust history, Intergenerational 
relationships. 

 Participants might include academics, educators, or faith 
leaders who help students with service projects, and  
local youth activists, or representatives from service  
organizations. For more ideas, look at the partner section of  
our website and at posts from other users on our Facebook 
page. 

• Youth Activism Showcase: Use the screening to convene 
your audience around youth service. Invite young activists 
from your own community, local nonprofits who support 
youth service, and faith-based and school service groups to 
set up tables and share their work. See the list of  HAVANA 
CURVEBALL’s national partners to get started.

• Invite the Filmmakers: The filmmakers may be able to come 
in person or “Skype” in to answer questions and lead a 
discussion. For more information about availability and fees, 
contact them at havanacurveball@patchworksfilms.net. 

•  Reception: Plan a special meet-and-greet with refreshments 
to allow opportunities for networking either before or after 
the screening. 

• Run an equipment drive: Invite audience members to bring 
their own “gently used” sports gear to donate to a local 
school, program, or organization that can make good use of  
it. For ideas, visit the Get Involved section of  our website.

•  Action Steps: After the screening, offer motivated audience 
members ideas for helping or getting involved. Offer specific 
options by having representatives or information from  
organizations that need service volunteers available at the 
event. Revise the TAKE ACTION handout template to meet 
your needs.

Internet outreach is critical to reaching most audiences.

E NR I C H  Y O UR  EVE N T
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• Include a link to www.HAVANACURVEBALL.info in your 
materials so potential audience can watch the trailer and 
learn more about the project.  You can also embed the 
trailer directly on your website: [vimeo.com/78935577]. 
Please hashtag your posts with #havanacurveball 
#curveballstories to increase their visibility.

•  Send a newsletter or e-mail announcement to spread 
the word about your event using the downloadable flyer 
template available at www.HAVANACURVEBALL.info. Add 
your own screening information and content at the top.

 Plan to send these emails at least twice: two weeks before 
and then a few days before your event. Post to appropriate 
list servs for your target audience. Be sure to include a link 
to the HAVANA CURVEBALL trailer [vimeo.com/78935577] 
or website.

• Post to Social Media: Facebook, Instagram, Tumblr, 
Twitter, Linked In, etc. These outlets are particularly 
useful when a page exists that connects a specific local 
community, such as a university, organization, program, 
etc.

 

• If your event is public, send an email message with 
screening information to potentially interested friends 
and groups, with links to the HAVANA CURVEBALL website 
and Facebook. If  you are on Facebook yourself, post 
information and a link in your status. 

•  If your event is public, create a Facebook event and invite 
members of your community. Ask them to forward the 
screening information to friends. (Be sure to enable event 
forwarding and make your post public.) 

 Post your event information to the HAVANA CURVEBALL 
Facebook page, so we can share with our wider network.

P O S T ERs ,  p o s t card s ,  a n d  F L Y ERS 

O U TREA CH :  WEB

#havanacurveball
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Putting up posters and flyers around your community can 
increase your event’s visibility. We offer a free customizable 
mini-poster template at www.havanacurveball.info to print and 
photocopy. You can purchase full size posters and customizable 
postcards at cost by emailing us at havanacurveball@patch-
worksfilms.net.   

• Leave flyers at local businesses and ask if  you can place a 
mini-poster in their window. Try video stores, coffee shops, 
restaurants, community centers, barbershops/salons, 
churches, synagogues, schools, campuses, libraries, and 
anywhere else where your audience spends time. 

• Distribute flyers at events with similar themes.  Be sure to 
send (or e-mail) flyers to co-sponsoring organizations to 
distribute at their events. 

• Ask local organizations and co-sponsors working on related 
issues to distribute flyers and put up a mini-poster or for-
ward an e-mail to their networks. Invite them to embed the 
HAVANA CURVEBALL trailer on their website, with a link to 
information about your event. 

• If  you’ve ordered postcards, place a sticker with your 
screening information in the open space on the back, 
and leave them in places where you post a flyer or poster. 
[Email havanacurveball@patchworksfilms.net to order.]

MEDIA OUTREACH

• Use the template press release available at  
www.havanacurveball.info as a guide. Be sure to make a 
special mention if  your event will feature the filmmakers or 
other special guests.

• Ten days before the event, issue the release to a wide range 
of  mainstream, alternative, community, and specialized 
media (radio, tv, print,  
web, blogs, list 
servs).  

• Interested press  
can download a 
press kit and  
photos directly on 
the film’s website. 

Portions of  this guide were 
adapted from the MADE IN 
L.A.  
Event Planning Toolkit, 
created by the filmmakers 
of  MADE IN L.A. (www.
MadeinLA.com) and based 
on materials developed by  

“BEAUTIFULLY LENSED ...THE FILM IS INSPIRATIONAL IN 
THE  BEST WAY, BECAUSE IT SHOWS THE WORLD BOTH AS 
IT IS,  AND AS IT COULD BE.” 
  CHILDREN’S FILM FESTIVAL SEATTLE

“GREAT FILM, REAL BASEBALL, TREMENDOUSLY AUTHENTIC!”
  ORLANDO CEPEDA, 
  SAN FRANCISCO GIANTS, HALL OF FAME 1999

o u treacH :  pr i n t  &  med i a
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Active Voice (www.activevoice.net) with funding from P.O.V.  
(www.pbs.org/pov). This work is licensed under the Creative  
Commons Attribution-Noncommercial-ShareAlike 3.0 License.

HAVANA CURVEBALL is a production of  PatchWorks Films with 
funding provided by the Robert Sillins Family Foundation, the San 
Francisco Foundation, the Lucius & Eva Eastman Foundation, the 
Max & Anna Levinson Foundation, Fred Levin & Nancy Livingston 
(Shenson Foundation), Milton & Dorothy Sarnoff  Raymond 
Foundation, and the generosity of  hundreds of  individuals. 

A D D I T I O N A L  RE S O URCE S

Explore the HAVANA CURVEBALL website, including links 
to organizations that deal with the issues in the film. These 
links might also help you find potential speakers or partner 
organizations in your area. 

For more information about the film or to contact the filmmakers: 
VISIT www.havanacurveball.info 
EMAIL havanacurveball@patchworksfilms.net

Special thanks for design inspiration to the San Francisco Film 
Society’s Education Department.

                               

A CKN OWLE D GMEN T S
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